Case Study

CAF –Development Bank of
Latin America
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Since 2012, Newlink’s multi-disciplinary team has helped
position CAF, Development Bank of Latin America, as an
model multilateral institution in the region.

Objective

Insight

Position CAF as THE development
bank OF Latin America FOR Latin
America. Make it the model for
the region.

Humanize CAF’s communications
by creating and executing an
orbital strategy focused on
connecting the institution to its
WHY as opposed to its WHAT,
highlighting what sets its apart,
and firmly correlating the
knowledge and leadership of its
executive president with the
institution itself, as well as
underscoring CAF’s contribution
to Latin America’s sustainable
development.

Recipients
General public, multilaterals,
governments, credit agencies,
banks and private companies,
academic audiences, partner
organizations, current and
potential clients, think tanks,
CAF officials, the media, and
opinion leaders.

Challenges
a) Little clarity on CAF’s role and
leadership; b) IDB has greater
standing in Latin America; c) Big
communications focus on
technical, as opposed to human,
aspects.

newlink-group.com
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Programs
To achieve the
established objectives,
generate engagement
with the target audience,
and capitalize on
anticipated
opportunities for CAF–
Development Bank of
Latin America-, our team
focused on developing
and humanizing the
organization’s reputation
and image and on
bolstering the executive
leadership’s positioning.
That led to the execution
of the Ongoing
Reputation Management

newlink-group.com

and Proactive Executive
Leadership programs.
The strategies carried
out following
implementation of these
programs included a
collaborative component
involving other Newlink
areas of expertise,
including Integrated
Production, Creative &
Branding, Branded
Content, and Social
Marketing.
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Our Team
Since the outset of our relationship with CAF, the Reputation Management and Public Affairs team has
spearheaded the development of strategies and the execution of programs carried out for CAF. In
addition, leaders of other areas of expertise have brought added value to the account. Jointly, we have
achieved transformative results.

Angela Camacho
Vice President
Since 2015, Ángela Camacho has provided CAF with strategic
orientation in the area of public relations and reputation.

Rafael Ramírez
Chief Creative Officer & Managing Director
Since 2016, Chief Creative Officer and Managing Director
Rafael Ramírez has led and supervised all of Newlink’s
creative services for CAF.

Federico Bianchi
Integrated Production Director
Since 2012, Federico Bianchi has been responsible for
supervising all audiovisual and digital solutions for CAF.

newlink-group.com
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Our Team
Since the outset of our relationship with CAF, the Reputation Management and Public Affairs team has
spearheaded the development of strategies and the execution of programs carried out for CAF. In
addition, leaders of other areas of expertise have brought added value to the account. Jointly, we have
achieved transformative results.

Felicitas Soares Gache
Creative & Branding Director
Since 2013, Felicitas Soares Gache has supervised all of CAF’s
branding, design, and advertising through Newlink’s Creative
& Branding area.

Nahila Campos
Senior Account Executive for Social Business
Since 2015, Nahila Campos has provided innovative social
media strategies that deliver measurable results.

Alejandra Labanca
Branded Content Director
Since 2015, Alejandra Labanca has found creative ways of
telling stories to help CAF achieve its goals.

newlink-group.com
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Results at a
glance

Strategic Consulting:
•
•
•
•
•

2 Newlink programs.
1 institutional and executive positioning strategy, updated every year since 2012.
2 strategies for specific areas of CAF.
2-6 strategies per year for CAF events around the world.
2 Orbital Speaker trainings (President García and emerging leaders).

Journalistic Content:
•
•
•
•
•

117 press releases.
62 interviews.
13 opinion columns.
2,769 organic reprints.
3 books: Conversing with CAF, Management Report, and CAF Conferences publication.

Creativity:

• 2 re-workings of graphic identity
• 1 logo.
• 1,496 creative pieces.

Audiovisual:
•
•
•
•

311 videos produced.
87 Conversing with CAF videos (programs, capsules, and summary videos), which obtained
+ 83,290 views.
9 documentaries.

Social Media:
•
•
•
•

61,474,055 impressions generated via Facebook.
1,500,862 visits to specific sections of CAF’s Web site, generated by 43 traffic campaigns.
4 FB Live sessions, which obtained 163,102 views.
Increase of 25,025 followers on FB, 20,038 on Twitter, and 34,337 on LinkedIn.

newlink-group.com
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Results: Strategic Consulting
1. Strategic Framework:
Following implementation of the Ongoing Reputation Management
Program, Newlink developed the following content:
•
•
•

CAF positioning strategy and key
messages.
Positioning strategy and key messages
for CAF’s Social Innovation and
Gender Equity areas.
Communication strategies for CAF
conferences (around 6 events per
year).

newlink-group.com
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Results: Strategic Consulting
2. Orbital Speaker for Emerging Leaders:
In 2016, Newlink held a strategic session with President García and 10 emerging CAF leaders,
equipping them with practical tools that expanded their ability to envision possibilities and
structure proposals to the media and on social networks. During the training seminar, the CAF
leaders improved their ability to elucidate and effectively express innovative proposals aimed at
permeating and shaping reality, whether by upholding the common good or proposing convergent
courses of action to resolve major issues of shared concern.
This training succeeded in:
• Aligning CAF’s new strategy and the “CAF WAY” working method.
• Promoting the adoption of change within the organization.
• Empowering new actors who will help institutionalize CAF’s legacy by communicating the
permanence of its achievements, thereby establishing a strategic relationship with each
one of them.
• Positioning CAF’s key messages internally so those inside the organization understand and
grasp the legacy of the institution and its leader.

newlink-group.com
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Results: Strategic Consulting
2. Orbital Speaker for Emerging Leaders:
The content of the training included:
•
•
•
•
•
•

Objectives
Visualization of possibilities and results
Alignment
Storytelling
Discourse management
Press conferences, Word Café, casual
conversations, Teleprompter practice,
etc.

Officials who underwent training: Enrique García, Carolina España, Mauricio Garrón, Juan Carlos Elorza, Migel Ángel Ostos,
Andrés Zamora, Jaime Holguín, Julian Suarez, Ana Botero, Castro Ligia, Christian Asinelli

newlink-group.com
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Results: Strategic Consulting
3. Strategic Account Management Actions:
•
•
•
•

•
•

Strategic workshop with a Newlink and
CAF multi-disciplinary team (August 16,
2016)
Strategic workshops with CAF Executive
President Enrique García.
Monthly editorial board meeting with
the client to define which issues to
highlight and the month’s priorities.
Briefing meetings with the client about
special projects (ex. videos, social
media, journalistic content, interviews,
events, etc.).
Creative workshops with the client
Internal brainstorming sessions to
gather innovative ideas for approaching
certain projects.
newlink-group.com
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Strategy: Executive Leadership
Newlink’s executive leadership program aims to bolster CAF’s reputation by
achieving the following objectives:
•

Institutionalizing and multiplying Enrique García’s knowledge and
leadership in Latin America, making his experience and track record CAF’s
own legacy and highlighting his:
• Steadfast commitment to the region and what CAF does.
• Track record and accomplishments.
• Formula for equitable development.
• Leadership in institutionalizing the organization in Latin America.
• Ability to build bridges and achieve consensus.

•

Positioning CAF’s leaders as go-to experts on Latin American economic
issues based on their experience, track record, and strategic contribution
to the institution.
Making people aware of the actions CAF leaders have taken to foster Latin
America’s sustainable and inclusive development.

•

newlink-group.com
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Strategy: Executive Leadership
In striving to achieve the identified objectives, priority was given to the strategic
areas in which CAF has had an impact, including institutional development,
knowledge management, green economy, regional integration, and to the sectors
that benefited from its work: energy, transportation and telecommunications,
social development, and infrastructure.

1

2

Development and
placement of
opinion columns
signed by CAF
leaders.

Management of
regional and
international
media
interviews.

newlink-group.com

3
Identification of and
assistance with
appearances and
participation in
strategic spaces.

4
Development and
execution of the
Conversing with CAF
program, featuring the
participation of
recognized leaders
from Latin America
and Spain.
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Results: Executive Leadership
During the execution of the Executive Leadership program, Newlink
developed the pillars of its strategy, messages, and actions in detail. The
following are some notable results:

13
62
14

Opinion columns published in media such as América Economía, El País,
Portafolio, and the Semana magazine that were signed by CAF leaders .

Interviews arranged with regional and international media, including CNN
en Español, NTN24, BBC News, O Globo, El Tiempo, and New York Times en
Español.
Conversing with CAF programs produced. These programs obtained
3,967,700 impressions on social media and +83,290 views.

Positioning on social media, including the
execution and promotion of 4 FB Live
sessions with President García that
newlink-group.com
obtained 163,102
views.

strategic assistance during CAF
conferences (Washington D.C., Paris,
London, Oxford), World Strategic Forum
(Miami), Latin Trade Symposium & BRAVO
Business Awards (Miami).
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Strategy: Media Relations
The strategy was aimed at developing, in conjunction with CAF, materials and
content that would position the institution in the media as a go-to expert on
economic issues and productive transformation in Latin America, leveraging its
experience, track record, and strategic contribution to the region’s development.
The strategy included the following actions:
•
•
•
•
•
•
•

Monthly editorial board meeting between CAF and Newlink.
Coordination of interviews with Tier 1, Tier 2, regional, and national media.
Development and distribution of in-depth articles.
Drafting of OpEds.
Press releases.
Distribution and positioning of the generated content.
Delivery of clipping reports with results achieved.

newlink-group.com
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Results: Media Relations

15

117

62

13

Press releases, with
the number
produced annually
rising from 7 in
2013 to 35 in 2016,
an increase of
400%.

Media interviews,
with the number
given annually rising
from 6 in 2013 to 35
in 2016, an increase
of 483%.

Opinion columns,
with the number
produced annually
rising from 2 in
2014 to 5 in 2017,
an increase of
150%.

2,769

Organic reprints of the 117 press releases
distributed between 2013 and 2017.

*Note: Development of the opinion columns depended on the time and disposition of CAF Executive President Enrique García. As
the relationship with the client became stronger over time, the number of opinion columns developed by Newlink began to rise. In
addition, the client has been very conservative about its positioning in the media, a factor that has limited the number of press
releases produced and interviews arranged.

newlink-group.com
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Results: Media Relations

newlink-group.com
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Results: Media Relations
Opinion Columns by Executive President Enrique García and Ana Mercedes Botero, director of CAF’s Social Innovation
area, were published in media outlets such as El País, América Economía, and Portafolio.

newlink-group.com
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Strategy: Branding
Newlink identified the need to create a more solid and humane image for CAF.
Through a collaborative effort with the client, Newlink succeeded in:

1. Showing the “why”
•

By incorporating the claim “More
opportunities, a better future,”
CAF’s communications began to
become more aspirational.

3. Increasing brand capital
•

Brand image maintenance on the part
of CAF’s Strategic Communications
Office was translated into visual
coherence across all of its
communications materials, whether
institutional or for events or initiatives.

newlink-group.com

2. Showing the “you” behind
CAF’s actions
•

The visual communication shifted from
images of public works and infrastructure
to images of people who benefited from
the projects.

•

In terms of text, the concept “Everything we
do begins with you” was created in a
successful attempt to humanize CAF’s
image.

4. Creating systematization
•

The different communications
needs were identified and
prioritized, as were the criteria
to be maintained in each case.

Reputation Management and Public Affairs | Case Study| CAF

Results: Branding

2012

New brand
and graphic
identity

2013

>>
2014

2015

newlink-group.com

2016
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Results: Branding
The next step in our journey with CAF was to create a new, modern identity in keeping with the
need to develop clean, clear, and elegant pieces.

New Brand

newlink-group.com

New Graphic Identity
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Results: Branding
Pieces Designed
700
600
500
400
300
200
100
0
2013

2014

2015

2016

2017

A total of 1,496 pieces designed between 2013 and 2016.
newlink-group.com
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Results: Branding

newlink-group.com
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Strategy: Production
Objective

Increase CAF’s visibility and
humanize the institution’s
positioning through high-quality
audiovisual products that are
varied, interesting, and innovative.

Challenge

Generate efficiencies in the postproduction and editing process to
successfully deliver a large
number of videos without
suffering a drop in quality.

newlink-group.com

Solution

To tackle the audiovisual challenge and achieve
our stated objective, NL developed several
production manuals and held production
workshops with the client.

Additionally, a 10-step process was created that
allows us to efficiently catalog, evaluate, and edit
available audiovisual material for the production
of CAF videos. Those 10 steps are:
1.
Review of audiovisual content
2.
Script development
3.
Client approval
4.
Roughcut creation
5.
Client approval
6.
Graphic design
7.
Approval of graphics
8.
Video editing
9.
Execution of changes
10.
Client’s final approval

Reputation Management and Public Affairs | Case Study | CAF

Strategy: Production
Our relationship with CAF began in 2012 with the development of several Video News Releases
(VNRs) for the annual CAF conference in Washington D.C. Since then, the production and editing
of NL-produced videos for CAF have evolved. The editing processes have been standardized
and different creative concepts have been created, enabling greater efficiency in the
development of high-quality videos.
Evolution

Livestream
Testimonials

Animated videos
Complex
programs–CCC
Summary Videos
Teaser videos
Interviews with
accompanying
animation

Institutional
videos
GIFs
Icebreaker-type
videos
Documentaries

VNRs

2012

2013
newlink-group.com

2014

2015

2016

2017

Reputation Management and Public Affairs | Case Study| CAF

Results: Production
Video Production
180
160
140
120
100
80

60
40
20
0
Videos
2013

2014

2015

2016

2017

More than 311 videos produced between 2013 and 2017.
newlink-group.com
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Results: Production

newlink-group.com
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Strategy: Conversing with CAF
A proposal was made in 2015 for the launch of the Conversing with CAF program, a series of chats
with CAF’s executive president and global figures who have played a role in the region’s development.

Objective

Topics

To disseminate CAF’s
messages and comment on
the goals achieved and Latin
America’s future challenges.

Through the programs, Latin American and Spanish leaders discuss
issues related to the Latin American and the Caribbean region’s
sustainable development, including infrastructure, education, urban
development, social equity and inclusion, innovation, climate change,
energy, etc.

Collaborative process

1. NL manages

the guests and the
recording of the
program.

2. NL develops program-

3. CAF approves

the content, allowing
NL to proceed with
publication.

related content: video teaser,
program, capsules, press
newlink-group.com
release, and
social media
content.

5. NL develops a
results report and
shares it with the
client.

4. NL publishes the

content on the agreedupon dates and
coordinates with the
media partner – NTN24.
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Strategy: Conversing with CAF
José Miguel Insulza

José Maria Aznar

Ricardo Lagos

José Antonio Meade

Rebeca Grynspan

Enrique Iglesias

José Mujica

Allan Wagner

Marco Aurelio García

Alejandro Foxley

Leonel Fernández

Enrique García

Alicia Bárcena
newlink-group.com

Michel Camdessus

Celso Amorim
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Results: Conversing with CAF
Between 2015 and 2017, a total of:

14 programs, 71 capsules, and 2 summary videos were
recorded and published, generating:

+83,290

video views

newlink-group.com

+3,967,700
social media
impressions

+19,850

website visits
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Results: Special Projects
Book – Conversing with CAF
Proposal
In 2016, production began on Conversing
with CAF, a book that would examine
topical issues and look back at recognized
leaders who had appeared on the
program.

Content
The book contains 1 prologue written by
CAF’s executive president, Enrique García,
and 14 interviews conducted with
recognized leaders.

Deliverable
The delivery of 1,500 printed copies and
1 digital version of the book Conversing
with CAF took place in March 2017 in
Bogota. One hundred (100) copies were
handed out at the CAF Board meeting in
Panama.
newlink-group.com
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Results: Special Projects
Campaigns
In 2016 and 2017, 2 campaigns were carried out to elevate CAF’s positioning as a catalyst for
sustainable development in Latin America.
1. FACES OF DEVELOPMENT:

2. IMPACT CAPSULES:

4 videos in 3 languages.

5 videos in 3 languages.

Mini-documentaries that draw on

Mini-documentaries on CAF’s impact in key

participants’ experiences to underscore

areas for the region’s sustainable

how CAF’s social projects benefit Latin

development.

American development.
Topics: Climate Change, Young Leaders,
Music to Grow, Hands that Save Lives.

Topics: Governance, Policy Management and
Public Management; Innovative Financial
Instruments; Capital Markets; Water and
Irrigation; Strengthening of Development
Banks.

newlink-group.com
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Results: Special Projects
Campaigns
The following actions were carried out to finalize and launch the proposed campaigns:

• Development of creative concept.
• Identification of topics/projects, guests, and
questions.
• Development of running order.
• Logistics for the recordings.
• Development of final script after viewing
recorded content.
• Editing of final video.
• Cooperation with different areas of CAF to
secure approval for final content and video.
• Development of website/microsite.
• Development of strategy for each video,
including actions in regional media outlets
and social media, as well as internal
communication.
• Launch, monitoring, and development of
results report.

newlink-group.com
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Strategy: CAF Impact Campaigns
The goal of this initiative was to develop 2 campaigns to bolster CAF’s positioning
as a catalyst for sustainable development in Latin America.
•

Faces of Development describes the experiences of men and women whose
lives were transformed by some of the bank’s initiatives.

•

Impact Capsules explains some of the programs the bank carries out to
promote socially inclusive sustainable development in Latin America.

477,464

1,297,606

2,471,769

6,253

views

impressions

newlink-group.com

reach

interactions
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Strategy: Impact Capsules
Governance, Policy Management, and
Public Management Program

Innovative Financial Instruments:
Infrastructure Debt Funds

http://bit.ly/2mZZsKa

http://bit.ly/2o658WX

65,029 views

62,629 views

Capital Market Fundraising

Water and Irrigation Program:
Comprehensive Management

http://bit.ly/2o5HZnJ

49,174 views
newlink-group.com

http://bit.ly/2nFbTuZ

176,832
total views

*Promotional package delivered at
CAF’s request
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Strategy: Faces of Development
Music to Grow

Hands that Save Lives

http://bit.ly/2oEPArd

http://bit.ly/2oEPArd

105,794 views
#JovenCAF

91,692 views
Study on Vulnerability and Adaptation to Climate
Change in Metropolitan Arequipa

http://bit.ly/2oEQYtT

http://bit.ly/2nFFsNQ

55,163 views
newlink-group.com

47,529 views

300,178
Total views
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Key Element: Social Media

newlink-group.com
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Key Element: Media Partner NTN24
In March 2017, a strategic alliance was forged with NTN24. That media partner promotes
CAF’s campaigns in its website’s Especiales section, where CAF also has a rotating banner ad.

937,732
Impressions

930

clicks

received as a result of
impressions on NTN24’s
website

newlink-group.com
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Results: Special Projects
Documentary – 46 Years of CAF
A documentary was made over the course of 2016 and 2017 to look back on 46
years of CAF and its contribution to Latin America’s development.
Actions:
•
•
•

•
•
•
•
•

Concept Development
Identification of participants/interviewees.
Recording of interviews:
•
Enrique García, executive president of
CAF.
•
Enrique Iglesias, former executive
president of the IDB.
•
Galo Montaño, former executive president
of CAF.
Script development after viewing of interviews.
Selection of supporting images.
Editing.
Approval.
Publication on social media and microsite.

newlink-group.com
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Results: Special Projects
Management Report – 25 years
Newlink, in conjunction with CAF, developed the book’s concept and performed
the following actions:

Actions Performed:

1. Presentation of
idea/concept for
the cover.

newlink-group.com

2. Cover design
and adjustments.

3. Drafting of
introduction.
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Strategy: Digital
Objectives:
As part of CAF’s communications strategy, Newlink set the following
objectives for boosting the institution’s digital positioning:
•
•
•

Increase the visibility of CAF’s website by creating a visually attractive site that
generates greater interaction.
Analyze the results obtained and adapt the digital platform strategy if
necessary.
Develop relevant content to increase the number of repeat visitors.

The main challenge in achieving the objectives was to address the
limitations of CAF’s website

newlink-group.com
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Results: Digital
To achieve those objectives, Newlink supported CAF by developing,
designing, and implementing the following pieces:
•
•
•
•

Templates and creative pieces for internal pages at
www.caf.com.
Website with relevant information about CAF’s
Academic Network.
Wordpress site with relevant information for the
production of audiovisual content (ex. infographics
and recording and editing manuals.).
Measurement and analysis of results (unique visitors,
repeat visitors, page views, etc.).

Video of new page launch

newlink-group.com
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Results: Digital
In addition, a web page within www.caf.com was developed to highlight the importance of and
lend visibility to the Faces of Development and Impact Capsules campaigns.

Actions Performed:
•
•
•
•
•
•
•

Development of look and feel.
Approval of look and feel.
Development of page in HTML5
format.
Development of final content.
Delivery of final file for
incorporation into CAF’s website.
Publication/launch.
Promotion via social media.

newlink-group.com
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Strategy: Social Media
During the first two years of its relationship with CAF, Newlink provided strategic consulting and
monitored the institution’s social media results. However, in 2015, we took the initiative of
absorbing the costs of social media advertising to concretely show the client the value of a
robust and segmented strategy for key audiences. Since then, we have a much stronger
participation in CAF’s social media management and have implemented the following actions”

Social media strategy, consulting, and shared
execution:
• Management of social media content.
• Development, design, and scheduling of content
created for Facebook, YouTube, and LinkedIn.
• Campaigns to promote segmented content on social
media to boost profile visibility with target audience.

Results achieved
• Promotion –bolstering the impact/level of direct
communication with relevant actors for CAF.
• Spokesmanship –taking control and speaking on CAF’s
behalf on social media.
• Relevance –maintaining the relevance of the content and
communication platforms that key actors for CAF use on a
daily basis.
• Control –taking greater control over CAF’s sphere of
interest. newlink-group.com
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Results: Social Media
Social Media Followers
50000
40000
30000
20000
10000
0
Twitter
2013

Facebook
2014

2015

2016

Linkedin
2017

CAF’s followers have grown since 2015, when Newlink - in collaboration with the client - began
developing and implementing strategies focused on the institution’s key audiences. The actions carried
out since 2015 have included the design of content adapted to different social platforms and promotion
using segmented advertising.

newlink-group.com
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Results: Social Media
Since 2015, postcards, infographics and GIFs have been designed for publication
on social media.

newlink-group.com
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Results: Social Media
CAF’s social media activity in 2016 involved innovative efforts to employ the latest
technology to reap diverse and multiple benefits for the financial institution.

Facebook Canvas

newlink-group.com

Carousel
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Results: Social Media
The Facebook Live initiative also was launched in 2016. Between the end of that
year and the start of 2017, 4 Facebook Live sessions were held that resulted in a
total of 163,102 views.

IV Annual CAF-LSE Conference
38,750 views

III CAF-Oxford Conference
29,071 views
newlink-group.com

XX CAF Annual Conference
59,945 views

XX CAF Annual Conference
35,336 views.
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Strategy: CAF Conferences
Since 2012, Newlink has provided strategic support at CAF events worldwide, including:
•
•
•
•
•
•

CAF Annual Conference. Washington D.C.
CAF-LSE Conference. London.
CAF-Sciences Po Conference. Paris.
CAF-Oxford Conference. United Kingdom.
CAF-ILAS Conferences. Beijing.
Habitat III and CAF Day. Ecuador.

These CAF conference have become a solid platform for positioning the institution as a
generator of knowledge for and about Latin America. During these events, Newlink has
strengthened CAF’s visibility and raised public awareness about the institution’s comprehensive
development agenda.

The actions performed include:
•
•
•
•
•
•
•
•
•

Strategy for each event.
Actions with traditional media: partnerships and interviews
Journalistic content
Social Media: traffic campaigns and innovative platforms (FB Live and FB Canvas).
Ambience, including step & repeat, roll-up banners, iPads, multi-touch tables, LED
screens, etc.
Audiovisual material, including VNRs, videos, interactive mural, virtual reality, etc.
Livestream.
newlink-group.com
Knowledge
and fellows interviews.
Production of Conversing with CAF
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Results: CAF Conferences
Evolution of actions performed for each event:
2012
•
•
•

Interviews
Journalistic content
VNRs

2013
•
•
•
•
•

Interviews
Journalistic content
Ambience
Livestream
Knowledge interviews

2014
•
•
•
•
•
•
•
•

Strategy
Interviews
Journalistic content
Printed displays
Livestream
Media partnerships
Knowledge interviews
Icebreaker
and summary videos.
newlink-group.com

2015
•
•
•
•
•
•
•
•
•
•

Strategy
Interviews
Journalistic content
Online ambience
Livestream
Media partnerships
Knowledge and fellows interviews
Social media –postcards.
Icebreaker and summary videos
Conversing with CAF

2016 and 2017
Strategy
Interviews
Journalistic content
Online ambience
Livestream
Media partners
Knowledge and fellows interviews.
Social media - postcards, FB Live and FB
canvas.
• Icebreaker and summary videos
• Conversing with CAF
•
•
•
•
•
•
•
•
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Results: CAF Conferences
Growth achieved: 2015 vs. 2016
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Ana Mercedes
Botero
Social Innovation
Director

CAF –Development
Bank of Latin
America-

newlink-group.com

"Newlink taught
me to simplify
our message
and
communicate it
accurately,
quickly, and
effectively.”
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